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Context

MSMEs are the backbone of the Sri Lankan economy
It accounts for 52% of GDP

Over 75 % of the total number of enterprises in the non-agricultural
sector are MSMEs

Of which 25% are women owned SMEs

The sector account for 45% of total employment
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National SME Policy framework
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SME Classification in Sri Lanka vs Global
Classification

Size
Criteria Medium Small
Sector
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Micro

Manufacturing  Annual Turnover  Rs. Mn. 251 -750 Rs. Mn. 16 -250 Less than Rs. Mn.

Sector 0.86-2.58 USD Mln 0.05-2.58 USDMln 19 <0.05USD Min
No. of Employees ' 51 - 300 [l -50 Less than |0
Service Sector Annual Turnover Rs. Mn. 251 -750 Rs.Mn. 16 -250 Less than Rs. Mn.
|5
No. of Employees ' 51 - 200 |l -50 Less than |0
_ Less than 10 Less than 100,000 Less than 100,000
m 10 to 49 100,000 to 3 million 100,000 to 3 million
50 to 300 3 million to 15 million 3 million to 15 million

More than 300 Women's chauahg £194 %! ifiigRd commerce More than 15 million



Current Challenges ‘J
</

* Challenging environment - multiple crises wcelc

* Many SMEs are struggling - *Parate law execution ey ana Commrcs

* Access to finance

* Access to market

* Access to information/knowhow

* Gendered dimensions are not considered in trade policy for
women owned businesses

* Absence of structured capacity building and focused mentoring

*Banks having sweeping powers to acquire assets without court action with non performing loans
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CASE STUDY
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Vision wcic
To be the think tank, voice and the s vl e
platform n empowgrmg Vl(OITIGI‘) = World’s first Women’s Chamber setup in 1985
to be powerful nation builders » Celebrating the 40th anniversary in 2025!
by participating in tranforming the " NotFor Profit
. th of th i " 67% Women Entrepreneurs and 33% professional women
economic growth o € nation = 15 membervolunteer Board
Mission
.S.hape the futqre of Womgn in Sri Lanka by | BOARD OF N AGEMENT
providing opportunites for business and professional 2024/25

development, fostering valuable connections,
nuturing and empowering to reach their fullest
potential facilitating member success




Engaging Women SME’s

Creating awareness and opportunities
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WCIC

) 5 Yngen's (jl&amber of
1) / ndustry and Commerce
:’@@G i Engage - Empower - Enrich

Trade Opportunities Trade Awareness Export Readiness

e Communications

E'MVESTE,‘E, - * Opportunities to learn global

e BIMSTEC (Y pmmeomme 1Y : trade related matters

WE ARE EXCITED TO WELCOME

i e Knowledge transfer sessions on
. WCIC Markets 9 @0 s >
economic conditions and other
business-related matters

© @indianChamber (@ @indianchamber () @ICC_Chamber @) [}

Why RampUp?

The Purpose of WCIC Ramp Up is to help Women
led/owned MSME businesses to build export-ready brands.
We provide them an opportunity to show case their
products at this show

We believe in developing them and the funds raised will be
directed to the Special Entrepreneur Fund and the WCIC
Academy both of which are dedicated for the development
of women entrepreneurs.

Skill Building

A group of designers will work with the women who require training
to help them to refine the colour palettes and quality of products to
upgrade and enhance the impact of the end product

Market Awareness & Market Opportunity
The products featured will be modeled by well known women in
business, @ RampUP, providing testimony to the creation. We will

help them expose the product for greater market opportunity both
locally and internationally.

Brand Visibility
WCIC RampUP will be their debut to the main stream fashion
industry .
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Engaging Women SME’s

Market Access
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WCIC Markets

W(CIC hosting Bazaars in December and in
April. These events serve as vibrant platforms
for entrepreneurs to exhibit their products
and celebrate tradition.

Banks, insurance and logistics companies
partner WCIC to support this eco system

® Western

c
® Kurunegala
Q

‘'O Hambantota

o
< Galle

Kandy

¢n Market Access
o Market Awareness

D 2 Markets -

— annually o Follow-up Orders
S 8 Feed back on
> Avurudu = e

9 Udawa O Export opportunities
O Santa’s Village




Engaging Women SMEs
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Capacity Building wcic,

Engage - Empower - Enrich

Some are now active
members of WCIC

2]

)

EB d Member-2022
87/1 25 § oard Member

-

= WCIC/ IFC Digital Digital
Academy - Supporting
Womeninbiz to thrive

= WCIC/IFC Collaboration
Funded by AusAID
Northern

= WCIC Academy :
Province
= WCIC Business Support Portal }

=

estern
rovince

WCIC Market
participants

O WhatsApp SME
Network
WEA Applicants

P
Kurunegala
H

ambantota

Part|0|pants
No of graduates




Capacity Building Program on
Export Readiness and Ecommerce

= Digital marketing strategy

= E-commerce success factors

" |ncrease the revenue of digital
business

= Optimizing E-commerce
logistics

= Effective Social media and
social commerce

= Monitoring & evaluation
towards your e-commerce

In partnership with .
Canadian Trade and Investment
[ L .
ana a Facility for Development
11
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Empowering
Women

Enriching
Economy

Thank you
=/

Visit our website WCIC

Women's Chamber of

https://wcicsl lk i s o
wcic


https://wcicsl.lk/
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