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Mr. Gil “Butch” Carungay
National Consultant, DESA
Senior Product Development Specialist, DTI

Gil Zaire “Butch” Carungay is a creative entrepreneur, design advocate and community
crusader who is passionate about the possibilities and intrinsic talent in his hometown of
Cebu. He is also the Chief Creative Officer of ZAl Design Hive — the latest incarnation of
the country's pioneering fashion jewelry exporter which has since expanded to other
disciplines and Chief Reinvention Officer of district 32 at mactan|cebu — the leading
operator of commercial concessions at the Mactan Cebu International Airport.

He was the private sector lead in attaining Cebu’s UNESCO Creative City of Design
desgination and is the current Chair of the MATIC Hub, Affiliate Events Chair of Cebu
Design Week 2020 and the Blue Mango Awards 2020. He is a past Chair of the Business
Council of the European Chamber of Commerce of the Philippines, was Creative Director of
the first Cebu Design Week and was an ex-President of FAME Foundation Philippines

A graduate of the Wharton School of the University of Pennsylvania with a degree in
Marketing and Finance, Butch worked in Strategic Planning at MCCann-Ericson and
Corporate Strategy at American Express — both in New York —before returning to the
Philippines.
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THE IMPACTS OF THE COVID19 PANDEMIC ON
CEBU’S CREATIVE INDUSTRIES 23 July 2020 | By Gil “Butch” Carungay
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| COVID19 IN THE PHILIPPINES

COVID19 IMPACTS ON CEBU’S CREATIVES

. COVID19 RESPONSES

CONCLUSIONS AND NEXT STEPS

PRESENTATION OUTLINE




Pre-Colonial Hub of Cradle of Cebu Province: "
Trade & Christianity in Most Prosperous |

Culture Asia in the
Philippines
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Cebu at a Glance




Cebu’s Gross Regional Product is estimated to be in the range of
$15-518 Billlion with Admin & Support being the largest employer
despite only representing 2% of establishments.
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Gross Regional Domestic Product Philippine Peso (000) In US Dollas (2018)
GRDP-REGION 7 £1,156,592,260 $ 22,030,328,761
GRDP-Cebu* (Establishments) $795,748,258 $ 15,157,109,685
GRDP-Cebu** (Employment) $£961,382,273 $ 18,312,043,297

Source: Philippine Statistics Authority, 2018 List of Establishments
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MSME SHARE OF EMPLOYMENT

MICRO 2,610.221

15%
a48%
MICRO 126,427

MSMEs play a major role in the Philippine economy employing about 63% of individuals nationwide although Cebu MSME

PHILIPPINES

account for just about half of employment.

Source: Philippine Statistics Authority, 2018 List of Establishments



Creative Services and Functional Design make up the bulk of the
estimated $550 Million Creative Industries in Cebu.

Visual Arts: Painting, Sculpture, Photography
AUDIO VISUALS Performing Arts: Theater, Music, Dance, Events
i CULTURAL SITES Publishing and Printed Media: Newspaper, Books, Press, Printers
: Audio-Visuals: Film, TV, Radio
New Media: Digitized Content, Software, Games, Animation
Functional Design: Interior, Graphic, Fashion, Jewelry, Toys, Objects
Creative Services: Architecture, Advertising, Creative R&D, Cultural Services, Digital Services
Traditional Cultural Expressions: Arts&Crafts, Festivals, Celebrations
Cultural Sites: Historical Monuments, Museums, Libraries, Archives

PUBLISHING & OTHER

PRINTED MEDIA

VISUAL ARTS

32%
CREATIVE

NEW MEDIA SERVICES IZ% o bl

-11%MEDIUM

5 T

FUNCTIONAL CATEGORY  ASSETS IN P ASSETS IN US$ # OF EMPLOYEES
P E R FO R M I N G A RTS D ES I G N """""" Micro £3,000,000 and Below ~$60,000 9 or Less
Small £3,000,000-#15,000,000  ~$60,000-$300,000 10-99 Employees
Medium  £15,000,000-£100,000,000 ~$300,000-$2,000,00 100-199mployees
Large £100,000,000 and Above ~ ~$2,000,000 and Abo'200 Employees and Up,

Source: Philippine Statistics Authority, 2018 List of Establishments, UNCTAD Definition of Creative
Industries, Cebu UNESCO City of Survey May-June 2020
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The Philippines may have avoided the brunt of the health impact of the COVID19
pandemic based on latest statistics but the situation is still too unpredictable and fluid to

assert this with full certainty.



# of Confirmed
8,302* COVID19 Cases
In Cebu City

Percentage
1%* Of Cebuin
Overall PH Population

Percentage
11%* of coviD19
Cases in the Philippines

General Community
Quarantine imposed in
National Capital Region

MARCH 15, 2020

MARCH 17, 2020 2
General Community
Quarantine imposed

55 in Cebu

Cebu City and Province
downgraded to
General Community
Quarantine
JUNE 1, 2020

Cebu City
downgraded to
Modified Enhanced Community

Quarantine
JULY 16, 2020

Enhanced Community
Quarantine imposed

Q{‘#’?
MARCH 28, 2020 00°

in Cebu

-0°
MAY 10, 2020

Cebu City
Surpasses Quezon City
with most COVID19 Cases
in the Philippines due to
Mass Testing

@

JUNE 15, 2020

Cebu City reverted to
Enhanced Community Quarantine
Due to Escalation of Cases
and High Critical
Care Utilization
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More than 4 months in some form of lockdown, it has been argued that Cebu City has endured the longest
guarantine in the world. While the status has been downgraded recently, it still retains the current alert level of

any city in the country.




Prior to the pandemic, the Philippines had one of the most robust growth
rates in the world BUT COVID19 has halted more than two decades of
uninterrupted growth

PRE-COVID19 COMPARATIVE PROJECTED GROWTH RATES ESTIMATED COVID19 IMPACTS ON PHILIPPINE GDP
10%
8% ’
7% India
Japan 76% 8%

5%

4%
3% 6% 6%
European Union 2% China
18% 1% 6%
4 4%
I 0
United States 4 2%
18% ASEAN
55%
[0 7S =
2017-18 2018-19 2019-20
Taiwan
South Korea _99
21% 27% 2% 0
-1.90%
Australia -4%
2.7% -3.80%
Source: International Monetary Fund, 2017-2023
-6%
-6.20%
Source: Asian Development Outlook (ADO) Supplement Report, June 18, 2020;
-8%

AlIB Press Statement, June 8, 2020 (worse scenario); World Bank Philippines Economic Update, June 9, 2020



Latest surveys from Philippine Department of Labor and Employment
paint even more dire results with the labor participation percentages at
historical rows in every region.

COVID19 IMPACT ON PHILIPPINE UNEMPLOYMENT
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0.00%

Employed,
Not at Work
38.4%

+250%

Unemployed

17.7% : I

e INCIDENCE OF EXTREME POVERTY 9

Source: Department of Labor and Employment, June 2020
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Source: Philippine Statistics Authority, The World Bank

The COVID19-induced recession in the
Philippines is expected to delay by at least
two years the country’s bid to achieve
Upper Middle Class Status and increase of
% = - incidence of extreme poverty by 3

e ~ TS EERE AR B GERREIIEEN  percentage points.



Consumer sentiment is at also at unprecedented

LB lows especially when compared
to those in other countries.
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| Impact on Personal Finances vs Country’s Economy

% who say they expect coronavirus / COVID-19 to have a dramatic or big effect on their personal finances vs the country’s economy
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Every aspect of the Creative Value Chain has been impacted as emphasized o

pre-existing weaknesses in the Creative Industries -- accelerated changes ARERN
that were already happening before the pandemic
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Survey Highlights

79% 92% 64%
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Source: Cebu COVID19 Impact Surveys, May-June 2020
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Sample Creative Cebu Response: Fundraising

Total amount raised

N

AN ONLINE ART

upan ClOSing tbe AUCTION TO RAISE
FUNDS FOR THE
TH ANK YOU TO ALL OUR GENEROUS FABRIC:;opig;fIﬁE; AM UMA

ARTISTS AND BIDDERS! i e

OMEGROWN MUSIC EMERGENCY FUND

AMUMA: Homegrown Music Emergency Fund is an nitiative
to build financial resource through crowdfunding and
patronace.
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Sample Creative Cebu Response: Shelter In Place Affirmation
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MCMASK COUTURE

Sample Creative Cebu Response: Unique PPEs
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Sample Creative Cebu Response: Virtual Conferences

USIC INDUSTRY presents
poaiml . Cebu Hobby Events
| Organizers’ Roundtable

Sunday - May 31, 2020 - 6:00pm

Powered by @




HOME AND
INTERIORS

CEBU'S CREATIVE

Sample Creative Cebu Response: FB Marketplaces




® DESIGN
BPRINCIPLES

FOR SOCIAL MEDIA
S JULY 18, SATURDAY 3PM

Jan Ralph Perez is a CPA-Lawyer who
was in private practice as a corporate
lawyer for 12 years before joining
government practice in the National
Labor Relations Commission where he
is presently employed.

Atty. Perez is also a creative, having
done photography, writing, and music.
He is still single and believes Rihanna
when she says love is found in a
hopeless place.

+
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Sample Creative Cebu Response: Capacity Building




With government coffers already drained and all resources diverted to fighting this virus, we cannot expect much

in terms financial assistance from the administration. Interventions have to be designed be low cost, high impact
easy to access and straightforward to implement.

RELIEF | MARCH-AUG 2020

_’
Alleviate economic impacts to creative practicioners

REBUILD | AUG-SEP 2020 ﬁ
.

Assist in rebooting creative businesses under the new paradigms

'
REVITALIZE | SEP 2020 & ONWARDS

Reenergize Cebu’s design scene and align with SDG30 \
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RELIANCE ON CLOSE HUMAN
LARGE GATHERINGS INTERACTION
o
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DEPENDENCE ON RELIANCE ON
GRANTS/PUBLIC FUNDS INTERNATIONAL
LOGISTICS

Sub-Sectoral
Reboot

Toolkits

DEPENDENCE ON
TRAVEL

TAILORED SUB-SECTORAL
IMPACT ANALYSIS AND
REBOOT STRATEGIES

CONSUMPTION
DURING PANDEMIC

Validated with
Key Sub-

Incent/Simplify
Creative
Access to
Stimulus

Align with
Government
Initiatives

Sectoral
Stakeholders




Connect.Create. Cultivate.

Pivot Blue Mango Awards into a set of challenges wherein cross-disciplinary teams tackle contemporary "”‘
COVID19 problems and propose real-world solutions whether it be in materials, product and/or service design. ::::



DESIGN CENTER OF THE PHILIPPINES
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The paths ahead are still unclear and are paved with numerous challenges

COVID19 remains a major threat and will be with us for a while

Creatives Industry practicioners are particularly vulnerable

Much more government stimulus is needed

Opportunity to reassess the past trajectories

Unprecedented number are realizing that there were many flaws in the old “Normal”

Designers and artists need to reassert themselves and collaborate with each other
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THANK YOU AND PLEASE CONNECT WITH US.

Gil “Butch” Carungay | gcarungay@gmail.com | @) butchcarungay
© cebucityofdesign
@ CebuUnescoCityOfDesign




